
PULSE SUPPLY 

CHAIN 

Prepared by: 

CPL Business Consultants 
Innovation Centre, Milton Park, Abingdon, Oxfordshire, OX14 4RY  
Tel: +44 1491 822 844, info@cplconsult.com, www.cplconsult.com 

Dr Deborah Cross 
Dr Matthew Jones 

Joe Hart 
Ray Quinlan 

Dr Robert Harwood 



CPL Business Consultants  Contents of Pulse Supply Chain - i 

 

TABLE OF CONTENTS 

OBJECTIVE ......................................................................................................................................................... 1 

METHOD .............................................................................................................................................................. 1 

ABOUT THIS REPORT ...................................................................................................................................... 2 

ABOUT THE SUMMARY REPORT .......................................................................................................................... 2 
ABOUT THE REFERENCE REPORT ........................................................................................................................ 2 

PRINCIPAL FINDINGS ...................................................................................................................................... 3 

The Global Pulse Market ............................................................................................................................... 3 
Seed Breeders, Growers and Processors ....................................................................................................... 4 
Crop Production ............................................................................................................................................ 6 
Factors Influencing Production Choice ........................................................................................................ 7 
Trade and Export Prices................................................................................................................................ 9 
Quality Standards ........................................................................................................................................ 10 
Logistics and Transport ............................................................................................................................... 10 
Processing and Handling ............................................................................................................................ 15 

ANSWERS TO THE CLIENT'S QUESTIONS ............................................................................................... 21 

SEED PRODUCTION............................................................................................................................................ 21 
GROWERS.......................................................................................................................................................... 22 
PRIMARY PROCESSORS...................................................................................................................................... 24 
TRANSPORTATION DYNAMICS .......................................................................................................................... 25 
SECONDARY PROCESSING ................................................................................................................................. 28 

THE PULSE MARKET ..................................................................................................................................... 31 

THE GLOBAL PULSE MARKET AND PRICE VOLATILITY ..................................................................................... 31 
DRIVERS ........................................................................................................................................................... 36 

Production ................................................................................................................................................... 37 
Production Volatility ................................................................................................................................... 38 
Yields ........................................................................................................................................................... 41 
Global Trade/Consumption ......................................................................................................................... 42 
Other Factors Driving Demand .................................................................................................................. 43 

FUTURE PROSPECTS .......................................................................................................................................... 45 
PULSE EXPORTS ................................................................................................................................................ 46 
THE PULSE VALUE CHAIN................................................................................................................................. 49 

SEED PRODUCTION ........................................................................................................................................ 50 

INTRODUCTION ................................................................................................................................................. 50 
RESEARCH......................................................................................................................................................... 51 
SEED BREEDERS ................................................................................................................................................ 55 

Breeding Objectives ..................................................................................................................................... 55 
Breeding Programs ..................................................................................................................................... 55 
Popular Varieties......................................................................................................................................... 65 
Seed Treatment ............................................................................................................................................ 65 
Seed Growers .............................................................................................................................................. 65 

5 SEED BREEDING, PROCESSING AND MARKETING COMPANIES ........................................................................ 66 

CROP PRODUCTION ....................................................................................................................................... 70 

PULSES GROWN ................................................................................................................................................ 70 
MAJOR PULSE PRODUCERS ............................................................................................................................... 70 

Development of the Industry ........................................................................................................................ 71 
PRODUCTION ..................................................................................................................................................... 72 
PULSE PRODUCTION AND FARM STRUCTURE .................................................................................................... 82 
FACTORS AFFECTING CHOICE TO GROW PULSES .............................................................................................. 83 
ECONOMICS OF PULSE GROWING ...................................................................................................................... 97 

TRADERS ......................................................................................................................................................... 116 



CPL Business Consultants  Contents of Pulse Supply Chain - ii 

 

VALUE ADD ESTIMATES ................................................................................................................................. 118 

LOGISTICS AND TRANSPORTATION ...................................................................................................... 125 

TRANSPORT OF CROPS .................................................................................................................................... 130 
GRAIN ELEVATORS ......................................................................................................................................... 141 
TRUCKING ....................................................................................................................................................... 154 
INLAND WATERWAYS ..................................................................................................................................... 156 
PORTS ............................................................................................................................................................. 157 

PRIMARY PROCESSING AND GRAIN HANDLING ................................................................................ 165 

MAJOR PRIMARY PROCESSORS ....................................................................................................................... 167 
64 PRIMARY PROCESSORS ............................................................................................................................... 173 

QUALITY STANDARDS ................................................................................................................................. 212 

PRICING DIFFERENTIALS ................................................................................................................................. 213 
STANDARDS .................................................................................................................................................... 217 

SECONDARY PROCESSING ........................................................................................................................ 228 

Overview .................................................................................................................................................... 228 
Secondary Processing ............................................................................................................................... 228 
Value Add Estimates .................................................................................................................................. 231 
Markets ...................................................................................................................................................... 232 
End Use Applications ................................................................................................................................ 233 
Secondary Processing Activities ................................................................................................................ 234 

22 SECONDARY PROCESSORS .......................................................................................................................... 237 

CONTACTS ...................................................................................................................................................... 287 

CONTACT SUMMARY ...................................................................................................................................... 287 
Development of the Pulse Business ........................................................................................................... 287 
Reasons Pulses are Grown ........................................................................................................................ 287 
Logistics and Processing Activities ........................................................................................................... 288 
Major Players ............................................................................................................................................ 289 
Value Add .................................................................................................................................................. 290 

20 CONTACT REPORTS .................................................................................................................................... 291 
 
 

101 TABLES 

 

102 FIGURES 

  


