BUSINESS CONSULTANTS

FLAVOUR TRENDS

Prepared by:

CPL Business Consultants
Innovation Centre, Milton Park, Abingdon, Oxfordshire, OX14 4RY
Tel: +44 1865 257 057, info@cplconsult.com, www.cplconsult.com

Dr Esther Hunter
Dr Rachel Adams
Dr Robert Harwood
Dr Steve Lisansky


mailto:info@cplconsult.com
file://CPLSERVER1/Data/Business%20Consultants/Admin/Forms/Microsoft%20Word%20Templates/www.cplconsult.com

CPL Business Consultants Flavour Trends - Contents - i

TABLE OF CONTENTS

(@S | (O I Y2 R 1
BACKGROUND ....oviiii ittt ettt e st e e e s et e e e s et e e e e s saabae e e s e sabaeeessnbbaeeeaas 1
Y N o [ 1
PRINCIPAL FINDINGS ... ..ottt ettt ettt e s eab e e e s e ab e e e e s eabraeeeaa 3
FLAVOUR PRODUGERS ...uuuututttutstsssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssses 3
FOOD IMANUFACTURERS ....vttiiiiittieeeietteeeesitbeeeesstaeesesaabbasessasbaeeessbbaesesaabbaeeesasbeeeessbaseeesasrenas 4
RETAILERS AND CONSUMER BODIES........cccctttiiiiiei ittt s e s abbbrren s s e e e easnaaes 5
SUPERMARKET SURVEY 1eiiiiittiiieiittieeesittteeessetttesesatbeseessbassessassassessssbaseessasssssesssssessssssssessenns 6
FOOD AND BEVERAGE TRENDS ......uuuutuuutuuututssussrsssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssses 6
Y L TSR 7
(=] 1S I 1 (] 8
CONCLUSIONS ... et eee st e e e s e bt e e e e s et b e e e e s saba e e e s sbbaeeeaa 9
L AV = V41TV 11

[ P LYo 0T g = 0T [ et =] TR 11
Trends in Natural versus Synthetic FIaVOUrS ..., 11
Geographical Comparisons of FIavour Trends...........ccceeeiveieeie e 11
Applications for Natural FIAVOUIS ...........ccoiiiiiiiiiiec e 12
Pressure in the Flavour Industry Supply Chain ..o, 13

Effect of Consolidation in the Flavour INAUSEIY ..o 13

Food Trends and the Effect on FIavour Trends .......ccoovvveivieciciee e 14

Other FIAVOUE TIENAS .....eieiiiieiee ettt e e s et e e s s eabt e e e s e abee e s s sabaeeeeaas 15

0T To I =T a0 £ T (0T =] £ 15

(01010 [ (=] 7 U] (<] £ 18
CONSUMET BOUIES ...ttt ettt ettt ettt e e eb e e s eb e e s b ae e sabaeesbeeeeans 20
SUPERMARKET SURVEY .uttttiitiieiiiiiitttteiiee s st s ssisbsbeeesssessssssssssesssssssssssssssssssssesssssssssssssssessssins 21
FOOD AND BEVERAGE TRENDS ...uttiiiiieiiiiiittiieiiteeessseitbbsresssessssssssbsbesesssesssesbsbasesssesssssnsssenes 21
BBVEIAGES ... 22
DAITY et e et e et e e ra e te et e e e nteenreanes 23
Functional & OrganiC FOOUS............cooiiiiiiiiieiee e 26
[T ] I 1 (] TS 29
BUTOPE .. 29

U S ittt e e e e — e e e e bt et e e e —ee e e e e are e e e e ae e e e e ahbrreeearaaeeeaas 29
FLAVOUR IMIARKETS ..vuvutuuuturssususssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssnses 30
FIavours and FragranCesS .........couii e iieeiie st se sttt e e e e e e s 30
OVEBIVIBW ...ttt ettt e ettt e e e bt e e e e e sttt e e e s ebe e e e s eabeeeessabeasessasbeeesssssbeneessbeeneesas 30
Growth in Flavours and FragranCesS.........ccceiieiieiieciie s 31

NN E VS o ettttttieittatatas b bbb bbb bbb bbb bbb bbb bbb bbb bbb ba bbb bbb b b sbabsbbbbb bbb b ab s bbb bbb bbb bbb bR bR bR b bbb Rb bbb abbbabnbababarnrnrnras 34
COMPETITION — 14 SMALL FLAVOUR COMPANIES .....ccooiiiiiirieiiie e siittbreee e sisbraen s e e e 45
COMPETITION — 15 MEDIUM & LARGE FLAVOUR COMPANIES..........ooetveiiieeeesissivrrieeeeeeessnns 51
CONTACT REPORTS ...ttt eb e e s s a e e e s sbba e e e s aabbee s 62
17 FLAVOUR COMPANIES INTERVIEWED ......ccvvtieiiitteeeeeiitreeeeseisreeessissaessssnsssessssnssesssssnsssseesns 62
10 FOOD RETAILERS INTERVIEWED ...uciiiiiiiiiiititeiiiieeeesssiibsbereessessssssssbssssssesssssssssssssssssessssins 75

5 CONSUMER, LEGISLATIVE AND MANUFACTURING BODIES INTERVIEWED ......cceeeeevivveeennns 79

12 FOOD MANUFACTURERS INTERVIEWED ...ceevvtuuuieteeeeeeeestnnssseeesesesssnnasssssssssesssnnassesssesssnnns 82



CPL Business Consultants Flavour Trends - Contents - i

TABLES
TABLE1l. FRUITS & FLAVOURS OF DAIRY DRINKS SURVEY ..ovuiiiiiiiieieiiiee e eeseeeaeiena e 25
TABLE 2. US FUNCTIONAL SALES. . .uiii et ettt eee e e e e e e e e eeaaaseeeeeseessaaasesseesesennnaasseeeeeeeennns 27
TABLE 3. ORGANIC FOOD SALES AND GROWTH ..iiiieeetitisieeeeeeeeessienseeeesseeesssnnsssesssesssnnns 28
TABLE4. ToOPPLAYERS IN THE FLAVOUR AND FRAGRANCE MARKET ...oviveeeeeeeeeeeeeeeennnn 34
TABLES.  NEW PRODUCTS INTRODUCED ...uuuiiiieeieeersttissseesseeesssnsnssesssssesssssnnssssssssessssnnnns 43
FIGURES
FIGURE1 DAIRY DRINK LAUNCHES BY CATEGORY ..ovvuiiiieeiieeertiiiisseessesesssnninseessssesssnnn 25
FIGURE2 WORLDWIDE FLAVOUR & FRAGRANCE MARKET BY SECTOR w.cvvvveeeeeeeeeeeennnnnn 32
FIGURE3 WORLDWIDE FLAVOUR & FRAGRANCE MARKET BY REGION ...vvvviieeeeieeviiiinnn, 32
FIGURE4 WWORLDWIDE FRAGRANCE IMARKET . .ceet ettt ettt e e e e e e ee e e e e 33

FIGURES  WORLDWIDE FLAVOUR MARKET ....iiiiiiiiiiie it siee s siee s siiee s s sine e 33



